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FF..II..TT..  YYIIEELLDDAABBLLEE  AAGGRREEEEMMEENNTT  
 

COMPANY NAME:  
 

NUBA Expediciones de México S de RL de CV 
 (references to “you” throughout the Agreement refer to company 
listed directly above) 

 

HOTEL NAME: 
 

THE ST. REGIS MEXICO CITY 

ADDRESS: 

                  
Goldsmith 60, Polanco 
Ciudad de México, México 11540 
 

SALES CONTACT: 

                 
Bruno Avila 
Paseo de la Reforma 439, Colonia Cuauhtémoc 
Mexico City, 06500, Mexico 
 

ACCOUNT NUMBER: N10585 Hotel Fax: NA 

Phone: + 57 312 4716351 Hotel Phone: +52 55 5228 1818 

Fax: NA Sales Fax: NA Sales Phone: +52 55 5228 1813 

EFFECTIVE DATES OF AGREEMENT: January 02, 2025 - December 23, 2025 

 
The following yieldable net wholesale rates are offered to you for the period of January 2, 2025 - December 23, 2025 (“Yieldable Net 
Rates”).  
 

For arrival during period from January 2, 2025  to December 23, 2025 

2025 Contract Rates 

Room Type 02Jan25 - 12Apr25 13Apr25 - 31Aug25 01Sep25 - 23Dec25 

Deluxe King  $                   452.00   $                    419.00   $                    473.00  

Deluxe Double  $                   474.00   $                    434.00   $                    495.00  

Grand Deluxe King  $                   521.00   $                    472.00   $                    533.00  

Grand Deluxe Double  $                   536.00   $                    479.00   $                    548.00  

Executive Suite  $                   547.00   $                    514.00   $                    568.00  

Execuitve Jr. Suite  $                   582.00   $                    549.00   $                    593.00  

Luxury Suite  $                   792.00   $                    759.00   $                    813.00  

**Rates plus tax 19.5% - Buffet Breakfast included 

 

 

ELIGIBILITY:  You may offer and make rooms available for booking under the terms of this Agreement so long as you remain 

primarily engaged in the business of offering packaged travel products and services directly (or indirectly exclusively through travel 
agents) to prospective guests and sales, if any, of standalone unpackaged hotel inventory by you are nominal.   
 
 

FREE SELL: 

You may book rooms until such time as Hotel notifies you to cease booking rooms.  
 

SEASON ALLOTMENTS: 9/19/24 – 12/23/24    
            Freesell - Rooms - In Deluxe King & Deluxe Double Categories    
            Freesell - Rooms - In View, Grand Deluxe King & Grand Deluxe Double Categories              
  
SEASON ALLOTMENTS: 1/02/25 – 12/23/25   
            Freesell - Rooms - In Deluxe King & Deluxe Double Categories    
            Freesell - Rooms - In View, Grand Deluxe King & Grand Deluxe Double Categories 
   

 
All rooms must be booked and reported to Hotel daily on the day of booking by fax at the number set forth below.  
 

RATES AND YIELDABILITY: Yieldable Net Rates are current as of the date of the Agreement and subject to change.  Rates and 

availability are subject to Hotel’s blackout dates, available upon request.  Hotel reserves the right to increase or decrease rates.  Hotel 
reserves the right to increase, decrease or cease making guest rooms available at any time; this applies to freesell, on request, or any 
other method that the Hotel chooses to make rooms available to you or your Channels. Prior notice will be given to you of any rate or 
availability changes.  Any reservation(s) made prior to a rate or availability change as detailed must be reported and confirmed to the 
Hotel within 24 hours of the rate of availability change notification. Hotel has no obligation to honor any reservation(s) that are reported 
outside the 24 hour timeframe. Withholding booked rooms, holding rooms without a confirmed booking, or other such behavior to take 
advantage of rate or availability changes will be considered a material breach of this Agreement which, without limiting any of Hotel’s 
other rights, shall entitle Hotel to terminate this Agreement. All rates are net non-commissionable subject to all applicable taxes 
(currently, tax rates are: State 16%; Other/Occupancy 3.5%; rates are per room per night).  The percentages specified are subject 

to change by government regulation and may be payable by you on the margin applied to the guest rooms over and above the room 
rate and subject to other terms and conditions of the applicable rate plan. Guests will not receive points or any other benefit in 
conjunction with Marriott’s loyalty program for reservations and bookings made through your service.  
 
 

BLACKOUT DATES: The current blackout dates are as follows:  

 

 Grand Prix F1 – October 23rd – 27th , 2025 – Subject to change 

 The Day of the Dead Weekned – November 1st – 3rd, 2025 

 Festive – December 24th – January 1st 2026. 
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RESERVATIONS:  For reservations, you must email requests to reservations.mexicocity2@stregishotels.com daily on the day of sale of 

the reservation.  For inquiries, please feel free to contact Reservations at +52 55 5228 1818.  Rooms are based on availability at FIT rate 
category.  
 

INCIDENTAL AND ADDITIONAL CHARGES: 

a. Children Policy: No charge for children under 12 when occupying same room as adult(s) and using existing beds in rooms. 
b. Extra Adult Person Charge: Rates are for single/double occupancy only.  Each additional adult will be charged $85usd 

(plus applicable taxes) per day, with a maximum of 3 adults per room. 
c. Rollaway Beds:  Hotel provides rollaway beds at a cost of $0 (plus tax) per day. 
d. Parking:  Hotel offers self-parking at $200MXN per day (plus applicable taxes). 

 

CHECK-IN AND CHECK-OUT TIME:  Check-in time is 3pm and check-out time is 12noon.  All guests arriving before 3pm will be 

accommodated as rooms become available.  Baggage may be checked-in for those arriving early if rooms are unavailable. 
 

MAXIMUM OCCUPANCY (DELUXE KING / VIEW / GRAND DELUXE KING):        

Maximum three guests per room (a maximum of two children aged 12 or younger are allowed per room, accompanied by at least one 
adult). 
      

MAXIMUM OCCUPANY (DELUXE DOUBLE / GRAND DELUXE DOUBLE):  

Maximum four guests per room (a maximum of three children aged 12 or younger are allowed per room, accompanied by at least one 
adult). 
 
 

ALLOTMENT CUTOFF DATES:    

 The cutoff dates listed below represent deadlines by which all reservations made (rooms sold) within an allotment or free sell 
agreement must be reported (with a guest name).  Bookings must be reported no later than 5:00 pm as follows: 

o 15 days prior to guest arrival for travel dates: January 2, 2025 – December 23, 2025 

 Any room manifests received after this time will be confirmed at the discretion of the Reservations Manager and subject to 
availability.   

 At cutoff date, any unused portions of the allotment(s) are released back to the hotel.   

 No name changes can be made after the cutoff date without approval. 

 After the cutoff date all room categories are on request basis only and subject to availability at time of booking. 
 

CANCELLATION POLICY: Room reservations may be canceled up to 48 hours prior to arrival via a mutually agreed documented 

method.  If cancellation occurs within 48 hours of arrival or if a no-show occurs, a one-night cancellation fee including room and tax will 
be assessed.  Date changes inside of the cancellation policy are considered a cancellation and a re-booking, and as such, are subject 
to cancellation damages.  The daily cancellation fee will not be contingent on Hotel’s occupancy for the nights for which rooms are 
cancelled.  No-shows must be paid without reliance on vouchers due to the inability of the client to present the voucher.  Should you fail 
to pay the cancellation fee, Hotel may cancel your billing privileges and/or this agreement, at Hotel’s sole discretion, without any 
obligation or liability whatsoever. No refunds will be provided for early departure. The cancellation policy may be changed by Hotel at 
any time in Hotel’s sole discretion. 
 

EARLY DEPARTURE POLICY:  Regardless of early departure of a particular reservation, all originally booked room nights 

(whether or not consumed) of such reservation and applicable taxes will be billed to you.  
 

PAYMENT TERMS:      

 Your vouchers will be accepted without prepayment only if credit billing has been established with the hotel Director of 
Finance.   

 Unless credit has been established directly with the St. Regis Mexico City Director of Finance, you must follow the prepayment 
schedule as noted: 

 For reservations booked inside 14-days prior to arrival, payment will be due at time of booking 

 Prepayments should be sent to: 
USD 
Bank name:   
Account title:   
Account number:   
Swift code:   
Bank Address  
CLABE#:  

Invoices are due upon receipt.   

 Late payment may terminate this agreement.   

 Different payment or deposit conditions may apply.  

 Noncompliance or 60-day past due billings may result in the rescinding of wholesale tour operator's credit privileges by the 
hotel's Director of Finance. 

 

INCIDENTALS PAYMENT:  Incidentals at Check-Out (check one):   

                 the individual traveler (hotel guest) will be responsible for establishing credit with a credit card at check in to cover all 
incidentals or charges not covered by the operator.  
                 the individual traveler (hotel guest) will be responsible for establishing credit with a cash payment at check in to cover all 
incidentals or charges not covered by the operator. 
 

If there are customers that are to be handled differently than any of the above means it will be the responsibility of the operator to 
communicate this to the hotel and receive approval from the Director of Finance for any and all exceptions 

 

CREDIT:   

In order for us to consider your company for credit status and ensure proper handling of your account it is necessary to forward a copy 
of your travel voucher, along with a letter of reference from your bank.  Completing this portion of the contract does not imply nor grant 
your company automatic credit status with the St. Regis Mexico City. Kindly complete the preliminary information requested below for 
our files along with the attached full credit application in order to process approval. All requests for approval will be acted on within 30 
days of receipt of application.  Note:  We require a minimum of 100 room nights per month (average) to qualify for credit billing 

mailto:reservations.mexicocity2@stregishotels.com
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consideration. 
 
This Agreement is subject to all the terms and conditions set forth on the following page titled “FIT Yieldable Agreement Terms and 
Conditions”, the Marriott Standards and Guidelines for Online Marketing and the License to Use Marriott Content located on the website  

https://www.marriottwholesalers.com subject to change by Marriott from time to time (collectively, the “Agreement”).  This 

Agreement constitutes the entire agreement between you and the Hotel and may not be amended or changed unless done so in writ ing 
and signed by you and the Hotel.  The persons signing below agree that they are authorized representatives of the above-indicated 
company and Hotel who have authority to enter into this Agreement. This Agreement will not be valid and enforceable until a signed 
copy is returned to the Hotel by September 25, 2024 and the term of the Agreement shall be one year from such date, subject to 
termination by Hotel at any time. For the avoidance of doubt, this Agreement hereby supersedes and replaces in its entirety any and all 
prior and contemporaneous oral and written agreements related to information about the Hotel, including bookings, express or implied, 
between you and your Channels and the Hotel, as of that date. 
 

 
ACCEPTED AND AGREED TO: 

  The St. Regis Mexico City 

 
 
 
By:       
 [sign here] 

 
 
 
By:       
 [sign here] 
 

Name:   Isabel Flores Name:    Bruno Avila 
Title:   Incoming Mexico Product Manager Title:    Senior Sales Manager Travel Industry 
Date:         Date:    November 26th, 2024 

 

https://www.marriottwholesalers.com/
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F.I.T. YIELDABLE AGREEMENT TERMS AND CONDITIONS 
 

BOOKING REQUIREMENTS:  All bookings are subject to 

Hotel’s standard booking requirements, available upon 
request, including early departure fees, cancellation policies, 
check-in and checkout times and baggage handling fees.  

BILLING PRIVILEGES: You must fully prepay for all 

bookings at Hotels by guests through you and your Channels 
unless, upon application and review by the Hotel, the Hotel 
elects to extend alternative billing privileges to you.   

PAYMENTS FROM GUESTS: The Hotel will collect 

payment from its guests for any automatic and mandatory 
charges, and incidental charges not included in the Standard 
Room Charge (defined below). 

HOTEL INFORMATION: All Hotel information provided to 

you by the Hotel must be reproduced without changes.  You 
must provide the Hotel with copies of any distributed content at 
points of sale upon request.  You shall make Marriott guest 
rooms available for booking using only the rate plans provided 
by Hotel under this Agreement.  You shall not display other 
third party rate plans or other information for the Hotel 
including wholesale and other third party affiliated rate plans 
and information. “Your Channel(s)” means, except as 

disapproved by Marriott or Hotel in its sole and absolute 
discretion from time to time, collectively, any mechanism (e.g., 
websites, xml feeds or call centers), in each case owned or 
operated by you or one of your affiliates, through which you 
market Dynamic Packages directly for booking by Hotel 
guests.  All terms and conditions of this Agreement applicable 
to you shall apply directly and in full to your Channels.  
“Dynamic Package” means the combination of a room made 

available under this Agreement with one or more other travel-
related components of material value such as air inventory, 
rental car inventory, or rail ticket, that is booked concurrently in 
the same session where the Rate is not apparent to the guest. 

RATES VALID FOR OPAQUE PACKAGED TRAVEL 

ONLY: All rates quoted herein are applicable to FIT leisure 

packaged travel only.  The rates quoted in this Agreement are 
only for you to facilitate the booking by individual transient 
leisure travel guests of opaque packaged rates, not for 
business travel or group travel-oriented channels. You are not 
authorized to release these rates to any other individual or 
entity, including but not limited to, internet booking/electronic 
distribution systems, except to offline travel agencies or as and 
to the extent specifically authorized by Marriott or the Hotel 
from time to time and subject to its sole and absolute discretion 
to terminate with immediate effect any prior authorizations. You 
may not offer these rates as room-only / unbundled bookings in 
any manner (e.g. room tax and/or fees listed separately). 
Package components must be booked concurrrently with the 
room booking, and the prices for each of the package 
components (hotel room, airfare and/or car rental) shall not be 
itemized for, disclosed to or discernible by the guest at any 
time (including but not limited to billing statements) and you 
must not provide functionality which would permit guests to 
strip the package down to view Hotel room rates separately at 
any time. Furthermore, you agree to indemnify Hotel for any 
loss or damage arising from your breach of this Section. 

YOUR OBLIGATIONS: You will, and will cause your 

Channels to make Marriott guest rooms available to the end-
user guest only as part of a Dynamic Package. For the 
avoidance of doubt, under no circumstances may guest rooms 
made available through the Agreement be booked by guests 
through your Channels on a retail website in a room-only or 
unbundled manner. 
 
You will not, and will not permit any of your Channels to;  
a. make Marriott guest rooms available to end-user guests 
using rates received from any other third party or distribution 
channel; 
b. make Marriott guest rooms available to the end-user guest 
as an unpackaged, room-only product;  
c. market Marriott guest rooms (whether as an unpackaged, 
room-only product or packaged product) through any third 
party channels (other than offline travel agencies), including 
but not limited to, on-line (e.g., internet based) channels or any 
other third party interactive channels (e.g., Online Travel 

Agents, Opaque Sites, Group Buying, Flash Sales, Social 
Commerce and Daily Deals sites and applications);  
d. make Marriott guest rooms available through any GDS; 
e. disclose to the end-user guest the rate at which Marriott 
provided you the guest room for booking by the guest; 
f. make any false, misleading or deceptive claims that it offers 
specially discounted rates on Marriott inventory, or advertise 
that it has the lowest price available, substantial discounts, 
online exclusive rates, exclusive savings, or comparable 
statements for Marriott guest room inventory.  
g. transfer or assign rates provided in this Agreement to any 
company or organization. You may not transfer or assign this 
Agreement or the right to any payments due hereunder. 

EXCEPTIONS: Within 24 hours of identifying an Exception 

(defined below) or of being notified by Hotel or Marriott of an 
Exception, while you work diligently to resolve the Exception; 
you shall immediately suspend further access to any rooms by 
your Channels involved in the Exception until it is resolved.  
The  Hotel may immediately suspend your access to any rates 
at the time any Exception is identified and you are notified. If 
the Exception remains unresolved after 2 days of notification, 
or is not resolved to Marriott’s satisfaction within the time 
period, you must cease making the property and room 
information and/or room prices of Hotel available to your 
Channels. For any Exception notified to you by Hotel, whether 
subsequently resolved or unresolved, the Hotel shall be 
entitled to treat this as a material breach of this Agreement 
which, without limiting any of Hotel’s other rights, shall entitle 
Hotel to terminate this Agreement immediately with written 
notice without incurring any liability to you for contracted rooms 
or rates.  

For purposes of this Section, “Exception” shall mean if any of the 
following are applicable to any of your Channels: (i) your Channel 

is marketing or permitting bookings, or has control over an entity 
that is marketing or permitting bookings, of the Hotel’s rooms in a 
manner that is inconsistent with the terms of this Agreement, (ii) 

your Channel is, in the reasonable opinion of Marriott, 
detrimental to Marriott’s brand or image, including but not limited 
to displaying any information, images or their content which 
Marriott reasonably believes re defamatory, or libelous, lewd, 
pornographic, or obscene, or promote violence, or contain hate 
speech, (iii) your Channel conducts business in a manner that is 

inconsistent with Marriott's business model (e.g., such Channel is 
a flash sales site, group buying site, or offers rooms in violation of 
any of the requirements set forth herein or is engaging in practices 
that violate Marriott's official channel standards), (iv) your Channel 

is engaging in activities or practices that are the subject of a good 
faith dispute between such Channel and Marriott or the  Hotel with 
respect to the display of rooms on such Channel, or use of 
intellectual property or (v) your Channel sells, resells, books or 

facilitates the booking of rooms in violation of any terms in this 
Agreement.   

Hotel reserves the right to recover any and all Hotel and 
Marriott policy expenses from you in the event of an Exception, 
or Marriott Best Rate Guarantee approved claim which 
demonstrates you or your Channels as a source of the 
Exception. This includes the rate adjustment plus $200USD 
administrative fee per approved Exception, or Best Rate 
Guarantee claim, to be paid by you to the Hotel within ten (10) 
business days of the Hotel’s invoice. 
 

CONFIRMATION: You will provide, in accordance with all 

applicable laws and privacy policies, confirmation of Dynamic 
Package details to guests.  Such confirmation shall provide 
guests with the name, brand affiliation, precise location and 
telephone number of the Hotel. 
 

REVENUE AND TAXES: For guest rooms booked by 

guests through you or your Channels at rates provided through 
this Agreement, you will pay the Hotel an amount equal to 
100% of the rate plus any applicable taxes and other charges 
(the “Standard Room Charge”).  As between you and the 

Hotel, you will retain all amounts by which the price of a 
Dynamic Package exceeds the Standard Room Charge (the 
“Guest Price”).  You will be solely responsible for, and will 

timely remit to the proper taxing authorities, any and all taxes, 
duties, charges and governmental fees that are applicable to 
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the difference between the Guest Price and the Standard 
Room Charge.   

DISCLOSURE: You must, and must take commercially 

reasonable steps to ensure that your Channels: (a) advise all 

guests that they are responsible for payment of all charges 
over and above the Standard Room Charge (e.g., internet 
access); and (b) clearly and conspicuously disclose to guests 

in advance of booking all state and local taxes and all 
automatic or mandatory charges (e.g., resort charges) 
specified by the Hotel, so as to ensure affirmative, knowing 
consent by the guest to such fees prior to purchase. 

COMPLIANCE WITH LAWS: You will comply with all 

applicable foreign and domestic laws, codes, regulations, 
ordinances and rules with respect to your obligations under this 
Agreement and the services to be provided by you hereunder, 
including but not limited to any laws and regulations governing 
package and tour travel operators/organizers.  You represent, 
warrant and agree that you are currently and will continue to be 
for the term of this Agreement, in compliance with all 
applicable local, state, federal regulations or laws, including but 
not limited to, all provisions of the Patriot Act and regulations or 
requests of the U.S. Department of Homeland Security and the 
Office of Foreign Assets Control in the U.S. Department of the 
Treasury. 

PERSONAL DATA: Each party acts as an independent 

controller with respect to its processing of personal data in 
connection with this Agreement. Each party will comply with its 
respective obligations under applicable data protection laws 
with respect to its processing of such personal data.  To the 
extent that either party provides personal data to the other 
party pursuant to this Agreement, the party supplying the 
personal data confirms that it has consent or another legal 
basis to provide the personal data to the receiving party and for 
the receiving party to process the personal data consistent with 
this Agreement, and in accordance with its applicable privacy 
policy.  For clarity, nothing in this Agreement limits a party’s 
ability to use an individual’s personal data to the extent 
directed by, consented to or requested by such individual. 
 

INSURANCE:  You must procure, maintain and keep in full 

force and effect during the term of the Agreement adequate 
insurance coverage (including public liability or commercial 
general liability insurance and property) as required by law, 
with a reputable company, including insurance coverage as 
required under applicable Marriott standards as Hotel may 
notify you from time to time. 

DISPUTE RESOLUTION: The parties agree that any 

dispute in any way arising out of or relating to this Agreement 
will be resolved by arbitration before JAMS/ENDISPUTE® or 
the American Arbitration Association in the state and city in 
which the Hotel is located or the closest available location; 
provided, however, a dispute relating to infringement of 
intellectual property rights shall not be subject to this provision.  
The parties further agree that in any arbitration proceeding 
they may conduct reasonable discovery pursuant to the 
arbitration rules, that the law of the state, province or country in 
which the Hotel is located is will be the governing law, and any 
arbitration award will be enforceable in that state’s, province’s 
or federal court. 

RELOCATED CUSTOMERS:  Hotel will follow its 

customary relocation policy in regard to Customers.  It is 
standard practice when relocating a customer, to refer the 
customer to a comparable Marriott-affiliated hotel in the area or 
a hotel of another brand in the area with comparable standards 
of hospitality. 

TERMINATION:  

a. Either party may terminate this Agreement at any time 
upon 30 days written notice to the other party.  

b. Hotel reserves the right to cancel any booking made in 
breach of the Agreement. 

c. Any breach by you of obligations under Your Obligations 
will be a material breach of the Agreement, resulting in an 
immediate suspension or termination of the Agreement, as 
solely determined by Hotel in its reasonable judgment.  
You shall inform Hotel of any violations of the Agreement 
of which you become aware. 

d. Upon termination of the Agreement, Hotel and you will 
continue to honor the terms of the Agreement with respect 
to any booking made prior to the termination date for dates 
following the termination date, unless termination occurred 
due to a monetary breach. 
 

FORCE MAJEURE: If acts of God or government 

authorities, natural disasters, or other emergencies beyond a 
party’s reasonable control make it illegal or impossible for such 
party to perform its obligations under this Agreement, such 
party may terminate this Agreement upon written notice to the 
other party without liability. 
 

NOTICE: Any notice required or permitted by the terms of this 

Agreement must be in writing. 
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